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Sustained innovation and
steady. development
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ear 2015 witnessed a slow
economy in China and
worldwide market. The tire
industry suffered from the
declining demand brought by
the slow economy and tough
competition coming from the
oversupply. However in such a difficult year,
ZC Rubber still keep steady development and
remain the ranking of global top 10 tire
manufacturers with the support and trust from
our distributors and customers all over the
world. On behalf of 28,000 ZC Rubber
employees, | shall express the sincere regards
and the heartfelt gratitude to the all of you,
and thank you very much for your hard work
and constant contribution to promote the sales
of ZC Rubber products in such a tough
market.

Year 2015 is crucial for ZC Rubber on the
path of globalization. We had scored remark—
able achievements on the global development
of production, marketing and service. We
hosted the grand opening ceremony in June
2015 for ZC Rubber Thailand Company, which
are equipped with the most advanced facilities
and technology. The foundation presents the
first milestone for globalized production of ZC
Rubber who will continue the expansion in
other countries. ZC Rubber introduced plenty
of new products special designed for the
demand of different market segments. ZC
Rubber keeps on investing on the global
branding and marketing by the establishment
of flagship stores in various countries and
worldwide advertisement. Furthermore the
opening of global sales and service subsidiar—
ies, such as U.S., Brazil, and Europe (in
preparation) will help us to respond quickly
and effectively to the requirements and
concerns from end users.

ZC Rubber expected the coming year 2016
will be still full of business opportunities. The
market will keep on pushing us to introduce
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new products, new technology, and new
business modes (such as online stores) to
meet the demand from the distributors and
end users. The improved quick service will
promote the satisfaction of customers.
Continuous support on marketing and
advertising will enhance the brand awareness.
Besides the world economy will experience a
slow but promised recovery after the tough
2015 with lower fuel and raw material cost.
The land and maritime silk road initiative and
the Asian Infrastructure Investment Bank
proposed by Chinese government will bring a
better development for the economy in the
emerging markets. As a result, ZC Rubber
expects a quick growth of sales in the coming
new year and hopefully all our distributors may
catch the opportunity to expand the market
share.

In a word, the business will develop further
and ZC Rubber will stand with the distributors
and customers as one family. We will cherish
the feedback from our customers, introduce
new products, improve the product quality and
aftersales services, and implement innovative
global marketing activities to enhance the
brand image and occupy more market shares.
We will continue our support in both sales
policy and marketing activities. We will work
together with you.

Here |, on behalf of the company staff,
express our thanks again to all the friends who
care for and support the development of ZC
Rubber. We will craft a better future together.
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M Ge Guorong, VP Sales of ZC Rubber
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The Globalization of Zhongce Rubber
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Year 2015 witnessed the sharp
dropping of raw material cost and the
slow development of economy all over
the world. The accumulated tire
production capacity during the past
years suffers great oversupply which
drove some players out of the game
when the demand increases much less
than the expectation some time ago.
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Doubtlessly “it was the best of
times, it was the worst of times”.
Zhongce Rubber Group Co., Ltd. (ZC
Rubber), in such a difficult time, still
achieved remarkable revenue and
reasonable profits, with the support and
contribution from worldwide ZC Rubber
distributors. Today ZC Rubber is listed
as the Top 3 Chinese tire suppliers in
over 70 markets including U.S.,
Germany, Russia, Chile, Mexico,
Australia, and Saudi Arabia. In 2015, ZC
Rubber shipped over 16 million con—
sumer and commercial tires as well as
35 million bicycle and motorcycle tires
to more than 160 markets and over 5
billion consumers. ZC Rubber shall
appreciate the hard effort and selfless

contribution from distributors all over the
world. You introduce the products from
ZC Rubber to every country and region
around the world and help to promote
the brands of ZC Rubber in the different
markets. As a reward, ZC Rubber will
continue the support to you so as to
expand the sales and increase the
profits.

SRR 20 1641 1) S B iR o Bt e “ Ak
7 s AEFERE A A ERA . IR S5 I Ak
o EHP AR . RERUHEDE P HRGIR
YREERTAT, kS SR DL 2 B ) 55
ENFG SN TFRZES, AEREH TR
BEEIF S, O SRR B R AT S AR
SR

The key word for ZC Rubber in 2015
is the GLOBALIZATION. The globaliza—
tion, covering the production & prod—
ucts, the service, and the marketing, is
pushing ZC Rubber forward. The target
of globalization focuses on the position
and differentiation of ZC Rubber
products and brands. ZC Rubber will
provide more supports for the distribu—
tors all over the world and be the reliable

partner.
— . BT R Wy A& Bk fb The
Globalization of Production and

Products

PL20154E6 H29H Wi R (RED &
FIP R MO PR &, AR T AR A
A EE— 2. EAPIZ8A H B sk
AR T, WAE T SR i TR BHE R
B, Qs TRAGTIL T @ RE N —
I, PEREREEM TN RELTS, ®
SR A SR A AL AR 72, PR
7 i 7 FH ZE RN FH 2R 400, 4 T U 30 25 R I,
AW T, ARG AT RS AL i
mRL . T SRR R R R R R
4207746, REFERIATON&, KRR
AR TR, 485 N TR
by BEFRER RS- 1, BB KA
PR, RO AR T S AR

The grand opening ceremony of
Zhongce Rubber (Thailand) Co., Ltd.,
hosted on June 29, 2014, is the first
milestone for the ZC Rubber’s global—-
ization of production. It took only 8
months to complete the construction.
Actually the short time is a miracle in the
tire industry as usually the construction
time is much more. ZC Rubber Thailand
will focus on the Southeast Asia market.
The products line will cover both
consumer and commercial tires and
meet the demand from local market.
The capacity for stage 1 is 4.2 million
passenger and light truck tires with 700
thousand truck and bus tires.
Meanwhile, ZC Rubber Thailand will also
introduce OTR tires and motorcycle tires
in the following years to ensure the
supply to Southeast Asia market.
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Meanwhile, ZC Rubber will continue
to supply tires designed based on the
different demand from different
markets. The R&D center of ZC Rubber
now is full of the experience how to
develop new products or improve the
available products based on a careful
study on the different demand from
different markets.

In Europe, ZC Rubber together with
the partner Interpneu, launched the new
generation of WESTLAKE truck tires,
which are featured in good fuel
efficiency, excellent traction, low noise,
and outstanding value. Nowadays the
new WESTLAKE truck tires, using the
new naming system as WSR1, WDR1,
WTM1, WDM1, are popularly accepted
by hundreds of fleets and transportation
companies in over 20 European
countries. Meanwhile, most important
tractor and trailer manufacturers in
Europe also show the interests in long
term business with the new WESTLAKE.

In U.S., customers have different
taste. They pay much attention to low
rolling resistance, long mileage, and
warranty. Furthermore the SMARTWAY
verification from U.S. Environmental
Protection Agency (EPA) is important for
the fleets who are seeking for a
sustainable future. The new ARISUN line
is introduced for U.S. and Canada
market with revised warranty policy
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based on the U.S. customers’ demand.
Especially most of ARISUN tires for
highway application received the
SMARTWAY verification by reducing
3%—-5% fuel consumption as per the
laboratory test data.

In other markets such as Middle East
& Africa, Southeast Asia, and Latin
America, ZC Rubber, with the full
product line, provides suitable products
as per the demand from local markets.
Today ZC Rubber will help the custom-—
ers to select right tires for the right
market, and still keep high production
efficiency with excellent quality. This is
the core competencies gathered after
years’ hard work, R&D investment and
team, production capacity, and
aggressive team.

. S4Bkt The Globalization
of Service
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ZC Rubber, by learning the experi—
ence from worldwide partners, started to
push the globalized service. In 2015, ZC
Rubber established a new branch in
Brazil besides the U.S. and Thailand
companies and is preparing the Europe
company. Such subsidiaries cover most
of the markets and are positioned to
support the local distributors and serve
the local consumers. ZC Rubber
planned to set up service teams to
provide full service for the distributors:
(1) distributor training and education to
recommend the suitable products and
proper maintenance; (2) consumers
technical service and support, especially
fleets and transportation companies; (3)
aftersales service. Also the service
teams will help the local distributors to
introduce new products and new service
so that ZC Rubber’s products will be
more attractive to the consumers and
more profitable for the distributors.
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Customer experience today is a key
to attract the consumers as the product
quality need some time for consumers
to sense, but the improvement of
service will make consumers happy
immediately when they are buying tires

or suffering any troubles about tires.
From the cooperation with excellent
service providers such as Interpneu in
Germany, ZC Rubber learnt how to
improve the service for the end users.
Today ZC Rubber launched the service
program “ZC Rubber WITH YOU
ANYWHERE” in China to provide the
service of tire installation on site, road
rescue, tire repair, as well as retreading.
The program is carried out in over
10,000 ZC Rubber retailers in China and
promotes the customers’ satisfaction
constantly. ZC Rubber in 2016 will try to
launch the program in selected markets
with such experience to increase the
customers’ loyalty and promote the
sales.

= . B4 kit The Globalization
of Marketing
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As the leading tire manufacturer in
China, ZC Rubber paid great attention
to the change of international market
and meet the different demands from
different markets. In different markets,
different marketing and advertising are
affected based on the local demand.
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In China, ZC Rubber sets up the
online store facing the consumers and
end users, and keeps on pushing to
customers the information about tires,
tire installation and maintenance, and
safe driving with the local social media

WeChat and WeiBo. In overseas
markets, ZC Rubber is running
Facebook and Twitter account trying to
approach the young consumers besides
the communication with traditional
media like Tire Business, Modern Tire
Dealer, and Tyre & Accessory. Also ZC
Rubber invests on retailer stores,
airports, highway boards, and outdoor
boards in order to promote the brand
awareness of ZC Rubber. Meanwhile,
ZC Rubber is involved in various test
driving and fleet road test trying to
compare the value of ZC Rubber
products against the competitors.
Finally ZC Rubber is trying to communi-
cate with customers with the message
of safe and value in order to differenti—
ate ZC Rubber from the other competi—
tors.
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The target of the globalization of
production & product, service and
marketing aims the company mission of
Safe and Value. ZC Rubber will stick to
the mission by supplying safe tire with
great value. In the coming 2016, ZC
Rubber will keep on moving forward.
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The product line strategy and
development of new products:
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ZC Rubber and the distributors have
had benefits from the product develop—
ment based on the demand from local
market. Therefore in the coming New
Year, ZC Rubber will continue on this
path. Besides the new WESTLAKE truck
tire line, more new products will be
introduced in other markets, such as
Southeast Asia, where ZC Rubber is
going to launch SC326 commercial light
truck tire facing the local demand of

high speed but overload pickups. In
Latin America, ZC Rubber is ready to
launch new directional touring tires in
unique sizes like 165/45ZR17.

2, SE 0GR BEAT AN, i B 4 Bk ER
GIIELES P

The upgraded supply chain quickly
responding the orders:
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The large production capacity, full
product range, flexible production &
order processing, and safe inventories
will provide a guaranteed supply in
anytime and anywhere. Distributors will
benefit from the upgraded supply chain
to receive the needed products at the
expected time. Especially the Thailand
plant will shorten nearly 70% of lead
time to nearby Southeast Asia markets
compared to the shipment from
Hangzhou headoffice. Therefore
distributors may reduce the inventories
and save cost of storage and finance.
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The full service for tires supplied by

local distributors:
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As mentioned before, service helps
to satisfy the customers and improve
the customers’ experience. Furthermore
service, including tire position change,
road rescue, tire repair and retread, is
the additional profit besides the tire
sales and the hook to catch the
customers. ZC Rubber will work together
with the distributors all over the world
and push the service to consumers,
especially in the markets where ZC
Rubber keeps subsidiaries.
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Localized marketing and advertising

based on the taste of different markets:
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Usually catalogues, leaflets, and
promotion materials in English are
supplied to customers who do not speak
English. In 2016, ZC Rubber promises
to provide multi-language catalogues
and leaflets in Spanish, Thai, and
Portuguese so that customers may
avoid the trouble of language.
Meanwhile, ZC Rubber will upgrade the
website, run the Facebook and Twitter,
and continue the support of retailer
stores as well as the outdoor boards
and banners to promote the brand
awareness.
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Meanwhile, dealers’ convention and
training program will be introduced to
most markets. ZC Rubber will share the
information of the products and service,
such as road test result and new service
mode with local distributor, and then
work together with the local distributors
to find out the proper way how to
expand the local market.
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Innovation of marketing and sales
for more profits:
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ZC Rubber is keeping a close eye on
the new business mods brought by the
web, as well as the change in channels
and marketing. In China, ZC Rubber is
now the strategic partner of ALIBABA
(NYSE: BABA), the largest IPO company
involved in the online business, in the
field of tires all over the world.
Furthermore, ZC Rubber supports the
local distributors to start online business
in over 20 markets, aiming the reduction
of business cost and enhance the
competitiveness. Finally the retailers will
benefit from the online store as the
online sales helps to guide the consum-—
ers to the designated retailers in the
future.
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Innovation of channel for customer
oriented sales:
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Besides the advantage in PCR and
TBR tires, ZC Rubber will focus more on
some other niche segments like off—
the—road tires and industrial tires. For
the target, ZC Rubber will try to obtain
more OE customers and push the local
distributors to approach more OTR
fleets and construction companies. The
available distributors shall learn how to
provide the needed service for such

users while ZC Rubber’s sale engineers
will give the relative technical data and
know—how. Obviously the regular
business mode for PCR and TBR will not
work so efficiently for the OTR and
industrial tire business. So certain
adjustments will be a must if the
available distributors failed to perform
the service well.
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ZC Rubber forecasted that the world
economy will experience a rebound after
the sharp declining cost of petroleum
and raw materials weeks ago. China
and other emerging markets, like India
and Vietnam, will lead the economy
back to the right track following the
blooming U.S. business. ZC Rubber’s
expectation in 2016 is much more
optimistic than most other competitors
as ZC Rubber will have more advantage
by the globalization of production &
product, service, and marketing. ZC
Rubber promises to work together with
the partners all over the world to push
the innovation in business mode and
distribution channel, to study the change
of market and seize the market
opportunities, and to improve the
customer experience and satisfaction.
Finally we will craft a better future
together.

ZC Rubber remains NO.10

in global tire league

C Rubber continues to rank 10" among the top 75 global tire companies
in 2015 and maintains its leading position in China, according to the
report announced by Tire Business, a well-known professional tire
magazine.

Tire Business ranks tire makers based on their revenue from the sale of tires
they’'ve manufactured. The data shows that ZC Rubber remains comfortably
positioned at No. 10 with sales of 4.12 billion and accounts for 96.5% of total
corporation sales, ahead of GITI and Cooper.

ZC Rubber has became the fastest—growing tire manufacture in China and
keeps getting better at the route to the international market during the decades
since it was established in 1958.

As the largest tire manufacturer in mainland China, ZC Rubber plays an
important role on the international tire stages and serves more than billions
customers around the world. The operation of ZC Thailand—-the new oversea
factory of ZC Rubber with the annual capacity of 5 million pcs of passenger car
and light truck tires in Thailand—marks another step towards Internationalization.
To provide safer and more valuable tire for worldwide customers, ZC Rubber will
set up overseas R&D centers, which will meet local demands and further increase
the enterprise competitiveness. In addition, ZC Rubber sets up subsidiaries in
North and South American and planned to have another one in Europe.
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2015 Global Tire Company Rankings

Based on 2014 sales. Includes subsidiaries.

(Figures in millions of dollars, translated at average annual currency exchange rates)

2014 2013 2012 2011
2015 2014 Tire % of total Tire % of total Tire % of total Tire % of total
Rank Rank Company/Headquarters sales corp. sales sales corp. sales sales corp. sales sales corp. sales
T Ty Jaoan P 26,0450 750% 27,3900 750% 285750 750% 284500  75.0%
2 2 o e i France 246685 950% 255450 950% 262220 950% 274136 95.0%
e 16,3550 90.0% 17,5860 90.0% 18,9000 90.0% 20,4900  90.0%
4 4 e 11,8750  26.0% 11,1500 259% 10,8950 259% 10,6450 25.1%
5 5 ey P 79922 1000% 80070 97.8% 77519 99.3%  7,8022 99.0%
6 6 yopaigmoRubberindustries Lid. 69177 87.3% 69713 87.3%  7,7634 87.2% 74130 87.2%
e 62006 975% 68681 99.0% 62590 989% 57442 97.8%
8 8 YoeamaRubberCo.Ltd 47032 796% 49156 797% 55700 80.0% 60280 81.0%
9 9  Vodsinternational/Cheng ShinRubber 4 4413 100.0%  4,7686 100.0%  4,630.9 100.0%  4,268.0 100.0%
(10 10  Zhongee Rubber Group Co. Lid. 41185 965% 45291 966% 45576 946% 42626 951% )
1111 Slomee oM 34740 100.0% 37557 984% 26959 1000% 28936 100.0%
12 12 Eiﬁg{;‘;f Jire & Rubber Co. 3,424.8  100.0% 3,439.2  100.0% 4,200.8 100.0% 3,927.2  100.0%
L i 32399 99.0% 34190 99.0% 35995 994% 35221 99.4%
14 14 TveT ‘jg‘f;r'f”bbe' Co. Ltd. 29593  79.3% 29700  78.8% 28672 78.6% 3,064.6 75.4%
15 15  Lriangle Group Co. Ltd. 2,869.7  100.0% 2,712.4  100.0% 2,469.8  100.0% 2,527.1  100.0%

Shandong, China
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ZC Rubber Thailand opens
after 8 gllqnths construction

C Rubber Group has hosted the grand opening
ceremony for ZC Rubber Thailand, the first
overseas manufacturing subsidiary, in the newly
completed workshop located in Rayong, Thailand.

Over 500 VIPs and guests attended the ceremony to
celebrate the grand opening of the new plant. The plant
covers the area of over 570,000 square meters and is
equipped with the most advanced tire production equipment
and facilities with the annual capacity of 5 million pcs of
passenger car and light truck tires.

Mr. Jinrong Shen, President of ZC Rubber Group,
announced “The opening of ZC Rubber Thailand is a
remarkable milestone of ZC Rubber Group’s globalization
strategy. It is the first overseas plant of ZC Rubber Group.
The new plant is facing the market demands from global
market, especially Southeast Asia.” The new plant will
provide hundreds of local work opportunities and supply
suitable products developed based on the local market
demand.

Furthermore, Mr. Shen announced the foundation of new
TBR production line in order to meet the quickly increasing
demand on medium and heavy truck tires from Southeast
Asia and South Asia. ZC Rubber will keep on the
globalization strategy for a better future.
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ZC Rubber opens new subsidiary in Brazil

C Rubber Group Co. Ltd. (ZC Rubber) announced the

establishment of its Brazil Company, ZC Rubber

Brazil Importation and Exportation (ZC Brazil). The

new company is located in San Paulo, the largest city
and the economic center of Brazil. The subsidiary, as per Mr.
Guorong Ge, VP Sales of ZC Rubber, focuses on the support
to local distribution channel, the development of new
products for local market, and the after sales service for the
South American market.

ZC Brazil is the second overseas subsidiary of ZC Rubber
following the ZC Rubber America for North America market.
“The building of ZC Brazil is not only a major step forward for
the internationalization, but also to provide more attentive
services and products relying on local market demand.” said
Mr. Ge.

ZC Rubber steadily promotes its overseas layout and
creates advantages of international competition in recent
years. South America is one of the most important markets
for ZC Rubber, which offers great potentiality for the business
expansion of ZC Rubber. Mr. Ge also says that ZC Brazil will
plan to set regional offices in different cities and hire local
employees to serve the local market without any delay.

More detailed information of ZC BRAZIL
ZC Rubber BRAZIL IMPORTACAO E EXPORTACAO LTDA
Maestro Gabriel Migliori,577-SL:53/54 Limado-Sao Paulo-Brazil
Zip code:02712-140  Tel:+55 11 3932-70
www.westlaketyre.com

ZC Brazil will continuously introduce new products to the
local market. Such products compete on the market mostly
by value and service. Mr. Ge emphasizes, “We are committed
to supply premium and green tires to local customers, the
cost per kilometer and fuel efficiency are the key features that
ZC Rubber may offer besides price. They are more important
for customers to reduce their overall cost”.

he second new WESTLAKE tire flagship store of ZC

Rubber in Mexico opens after months of preparation.

Vice president of ZC Rubber Guorong Ge attends the

opening ceremony and hosts the dealer meeting with
the local WESTLAKE dealer in the same day.

Guorong Ge brings an in—depth analysis of the current
development situation in the tire industry. In his opinion, 2015
is the year of challenges and opportunities because of the
various factors. The global economic slowdown, slower
economic growth in China, raw materials long-term
unsteadily hovering in low level, the fall in crude prices and
exchange-rate devaluation are the affecting factors, which
brings ZC Rubber some challenges on the global marketing.

However, No matter what the environment is, all of those
can't stop ZC Rubber’s international pace. The foundation of
ZC Rubber Thailand Increases the production capacity and

The new WESTLAKE tire
flagship store opens in
Mexico

the establishment of the branch companies aboard in
American, Brazil and Europe enhance promoting marketing
sales and services. All the strategic layout of ZC Rubber
increases the dealers’ confidence.

Mexico is one of the most important markets for ZC
Rubber around the world. Guorong Ge, Vice president of ZC
Rubber, expresses his gratitude to all the dealers for their
support. It is estimated that ZC Rubber will have total global
sales of $4 billion, including $ 900 million on the export sales,
which will help to maintain its position on the global top10.

Guorong Ge says that ZC Rubber will increase investment
on the WESTLAKE tire and be more widely promoted by
magazine, new media, street advertisements, car advertising
and exhibition. What’s more, the company will strengthen TBR
market and vigorously develop PCR markets in Mexico further.
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Customers’ visiting to ZC Rubber

13

t was a busy year for ZC Rubber
as it received many visiting
distributors and customers
throughout the world, including
Mercedes—Benz and South Africa
team, to learn more about the
company and discuss the further
cooperation.

With excellent quality and good
reputation, ZC Rubber achieves a high
rating from customers, who are always
interested in the company visiting to
China. Meanwhile, the manufacturer
sincerely welcomes customers at home
and abroad to visit the company.

Mercedes — Benz is a world—top
automobile manufacturer to produce
high—quality and performance auto. In
addition to luxury cars, Benz is also the
most famous bus and heavy truck
manufacturer around the world. In 2015,
new WESTLAKE tires, premium OTR tire
of ZC Rubber, entry into European
market and catch the eyes of Benz
Group. New WESTLAKE tires have excellent performance, which is
eventually be compared to other international ones. It is the reason why
ZC Rubber becomes the first tire company in China for the business
cooperation with Benz.

The tires that Benz wants are asked for strict quality standard——Ilow
rolling resistance, high mileage, strong handling and braking. “We have
never decided to cooperate with Chinese tire manufacturer before the
trip to ZC Rubber. It is really surprised us for the high—performance tire.”
Benz said. They satisfied with the ZC Rubber after visiting the workshop
and learning more about the advanced equipment and environment. The
further cooperation is promoting gradually and the tire test is finally
nearing its end at present.

Grupo Transpais, a large transport company with 80 years of history
in Mexico, owns more than 800 buses and covers many transportation
sectors, including passenger, industry, logistics and tourism. Hot
weather, high pressure and rough road are the obviously driving
conditions in Mexico so that the tires that Grupo Transpais want should
be high quality products, which keywords are good carcass, high
mileage and retreading.

Actually, the company’s visiting is based on the independently test of
WESTLAKE tire by Grupo Transpais for several months, which result
proves to be satisfactory. The objective of business trip is to further
understand and cooperation. During the visit, ZC Rubber showed them
the workshop, including the production line and all the advanced
produce equipment.

Customers were interested in the different types of tires that
introduced by ZC Rubber. “As an international company, ZC Rubber has
feature—rich tires and always creates products with specific characteris—
tics that suit local circumstances with great production ability and
advanced technology.” Mr. Su Yongming said.
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Follow our Facebook and Twitter

C Rubber officially launched its Facebook and
Twitter, aiming to open communication between ZC
Rubber and the world and sharing more valuable
company information with the followers.

Facebook. Twitter are the most popular social network—
ing ,covering more than 1.4 billion users worldwide in more
than 200 countries and regions. Today ZC Rubber keep on
updating information in Photos and videos, including
company news, event sponsorship, exhibition, tire knowl—
edge, charity, and etc. Facebook and Twitter are the
important platforms to communicate with customer for their
advice and demands directly. “In Internet times, the
company shouldn’t operate without social networking on its
marketing activities. We operate with those accounts as its
ligament and try to build the roads necessary to lead
customers to a better understanding.”

Please follow us on @ZC Rubber Facebook and Twitter, on @WESTLAKE tire Facebook.

hittps.//www facebook.com,

The new launching of WESTLAKE’s websites

Latast News @  veweroduens Warketing Activities 2

ESTLAKE tire brand’s official websites

(www.westlaketyre.com) for different

markets around the world are set up in

2015, in order to provide targeted
services for local customers.

Network WESTLAKE tire substations are built
relying on the global markets, which is divided into
eight areas. Nowadays, Network substations in
European Union and Brazil have launch with native
language to help better recognize WESTLAKE
adequately. In addition, six website substations are in
the process of debugging and they are expected to
launch formally in 2016, including the website in North
America, the Commonwealth of the Independent
States (both in English and Russian), Asia & Pacific,
Middle East & Africa and Latin America.

ZC Rubber always provides extensive products
focusing on local customer’s demands, which will
also show the differences on each websites. The
contents on the websites are variety, including latest
news, regional marketing activity and products etc.
The company will update the information timely and
expect to share more valuable news with customers.

Http://www.westlaketyre.com
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ZC Rubber became the 020
cooperative partner of Alibaba

C Rubber has established
the strategic and
cooperative partner
relations of 020 with
Alibaba Group, which is
the biggest Chinese e—
commerce company
listing on the New York Stock Exchange.
Mr. Ge Guorong, the Vice President of
Zhongce Rubber Group (ZC Rubber)
attended the forum that held by Alibaba
and witnessed the important step of
developing ZC Rubber’s electric
business .

It is not difficult to find from the list
that the rules for choosing partner by
Alibaba was really in high demand. The
announced 40 partnered companies in
the automobile industry chains rank the
top 10 around the world within their
field, such as Chaoyang(one of the
high—end tire brand of ZC Rubber),
Michelin, Bridgestone, Goodyear,
Continental in tire field. Meanwhile,
Chaoyang is the only Chinese tire brand
to be selected depending on its higher—
quality products and powerful brand.

The reason can be found from ZC
Rubber’s development on Internet
market. As the first practitioner to
explore the ways of developing and
creating new marketing channel online
in China , ZC Rubber started to build
on—offline interactive and regarded the
the Online channel as the supplement of
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offline channels three years ago.

In July 2013, ZC Rubber opened the
first official tire stores online around the
world in Tmall, which is a well-known
platform to provide business—to—
consumer sales services under Alibaba.
It was proved that the measure was
really correct from the amazing data
that its sales there in the first quarter of
2015 grew 800% from a year earlier.

Cooperated with Alibaba, ZC
Rubber have released a project called
“super tire service” , which is a
convenient measure that customers can
buy Chaoyang tire online on instalments
and accept the tires’s installation offline
by ZC Rubber for free. Besides, the
insurance company will pay customer
80% of the buying cost , if the tire blows
out in a year. The tire brands that
elected to the project by Alibaba were
limited, but all of them are the most
recognized names in the world for tire.

When it comes to the new plan in
2015, ZC Rubber is well prepared to
take up the challenge and try to cover
more market as possible. It is said that
auto space, a brand of auto after—sales
service owned by ZC Rubber, have built
nearly 500 flagship stores and more
than 4000 brand stores offline in China.
70% sales tires in Tmall are serviced by
these stores for its installing and after—
sales service. ZC Rubber will continue
increasing manpower, financial and

material resources, and integrates the
various resources offline and online to
achieve the enterprise marketing
objectives. In order to provide more
convenient and efficient service projects
for customers, perfecting the construc—
tion of 020 service network is also
necessary.

\

AliAuto Day
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ZC Rubber won
Excellent Green
Supplier of

SAIC -G
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C Rubber has received the esteemed prize
Z“Excellent Green Supplier” for the year 2015 by
SAIC —-GM in the commendation conference.

SAIC -GM, a joint venture between General Motors and
SAIC Motor, has initiated a project named Green Supply
Chain (GSC) to improve a sustained development mode
of modern manufacturing in China. The cooperation
between SAIC -GM and ZC Rubber is built on the basis of

the same concept of long—term development.

In June 2015 the project started on the product line of
semi—steel radial tire, for which ZC Rubber established a
Leading Working Group of GSC for the project and
perfected every step of the production line to be Green
Works line with the least amount of energy and least
amount of pollution. The improvement on the energy
management system fully taps the potential of energy
saving of ZC Rubber. Adopting the highest technology
available globally, the company has invested huge funds
on the improved equipment, including the very efficient
imported boilers known for using for the least amount of
energy, which are the first advanced devices in the tire
industry of mainland China.

Furthermore, the company has implemented a green
purchasing policy along with a green manufacturing
policy that puts controls on the quality of raw materials,
and also produces the products from this equipment that
allows a sustainable development that is integrated
environmentally and is socially responsible. “We are
aware of the importance of a clean environment and we
prefer to provide valuable, green tires to satisfy our global
customers.” ZC Rubber says.

COMPANY NEWS

ZC Rubber
recognized as
outstanding
supplier of
Changan
Automobile

C Rubber has been honored as Supplier of the Year

2015 of CHONGQING CHANGAN AUTOMOBILE

Co., Ltd (CHANGAN). It is the fourth consecutive
year for ZC Rubber to get the honor, starting in 2012.

Beginning with the first car named “The star of
Changan”, ZC Rubber has been cooperated with the
CHANGAN group for ten years since 2005, by offering
tires that prove to be valuable products that have gained
recognition and approval in the market place. At present,
Z C Rubber is supplying more than 2 million tires with 13
different designs for CHANGAN auto every year.

Furthermore, ZC Rubber has been the largest tire
supplier of the auto manufacturer and also was awarded
“Outstanding contributor” in 2010 and

“The Best Partner” in 2011. In addition to the
Changan own-brand cars, ZC Rubber Group has also
cooperated further on other joint brands including
Changan SUZUKI and Changan Mazda.

The relationship between the two companies is being
strengthened and they have signed a strategic coopera—
tion agreement, which makes ZC Rubber to be the first
strategic supplier of Changan. In 2014, an advanced
laboratory was established by ZC Rubber and Changan
for the joint develooment and sharing the technical
achievement together while producing more targeted tires
for different cars.

“Together we
are building trust T =
and confidence in K374
each other because CHANGAN
we share the same
dream to promote | 20158 FKRRFE
and develop our f #¥i5Changan
brands’ with
Changan. Our
company continues
to provide valuable
products for our
customers and to H
cooperate with
them for the best
tires.” ZC Rubber
Group says.

HEELE

Supplier Of The Year |

RRRERBAR LS
CHANGAN AUTOMOBILE 0. 1 5
=9—-E%+=H
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ARISUN and WESTLAKE tires gain
SmartWay verification

hree Arisun and
WESTLAKE tires, which
are the tire brands of
China’s Zhongce Rubber
Group Co., Ltd. (zC
Rubber), have received
Fuel Efficient, Smartway
verification from the U.S. Environmental
Protection Agency( EPA).

The three radial tires to obtain
SmartWay verification are the
WESTLAKE AT566 long haul tire, Arisun
AT570 long haul tire, Arisun AD778
regional driver tire.Those premium tires
were verified for meeting efficiency
standards in fuel consumption and
releasing reduced gas emissions into
the atmosphere.

EPA has determined that certain low
rolling resistance tire models when used
on all five axles of line—haul class—8
tractor trailer can reduce NOx emissions
and improve fuel consumption by over 3
percent.

Environmental protection is also the
focal point for ZC Rubber to carry out
the social responsibility. “We always
pursue high—quality that adds valuable
tires for our worldwide customers. Low
rolling resistance tires not only help to
protect the environment but also help
customers lower their fuel costs.” The
company says.

The three SmartWay-verified tires
have their own performance advantages
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for different customers. WESTLAKE
AT566 features long life tread com-
pound with less heating enhance the
original tread life and wide base super
single tire, which is applicable for both
steer and trailer service. Also the strong
steel belt of the tire improves the casing
durability and promotes multiple
retreads.

With the new computer designed
tread structure, Arisun AT570 has seven
ribs with six wide, straight grooves for
precise handling and outstanding
traction and provides even wear with
less pressure on the road. The tire is
recommended for use on trailer
applications for truck. The AT570 and
AT566 are available on the size
445/50R22.5.

Arisun AD778 is a premium drive tire
applicable for regional paved road.
Special tread compound and CAD tire
carcass help to guarantee long tire life
and better retread ability. The tread
depth of the four sizes (11R22.5,
295/75R22.5, 11R24.5 and
285/75R24.5) reaches 28"'/32ND, which
is deeper than the most other tires.
Extra deep grooves with central
longitude ribs provide perfect traction
with robust open shoulder blocks and
extend the tire mileage.

Besides the three tires, there are
other SmartWay-verified tires of ZC
Rubber, including Arisun AS600, AD737,

AT500, AD778, AT570, AS673 and
WESTLAKE CR989, CR960A, CM980,
CM983, Cr915. As the largest tire
manufacturer in mainland China, ZC
Rubber says that more premium and
green tires with low rolling resistance
and lower fuel will be produced relying
on new techniques, helping to improve
vehicle fuel efficiency and minimize
wasted energy, meeting the customers’
different demands.

§\ SmartWay"’

Verified

Lhrkie

The new WESTLAKE tire’s
expansion in Europe

urope tire market

represents the high

demand on tire quality

and brand image, which

definitely a great

challenge for most new

players even though they
may have years of experience.
Furthermore, in Europe, the
perceivingness on “Made-in-China”
does not look so positive. ZC Rubber,
as the tire industry leader in China,
started the new generation of
WESTLAKE truck tires lines in 2012 for
this market. The 3 years hard working
brought a remarkable achievement by
the investment of innovation, technol-
ogy, know—how, as well as the contri-
bution of service and customer
relationship from ZC Rubber’s Partner
INTERPNEU. This is a milestone of ZC
Rubber after entering European market
years ago as ZC Rubber from that day
set up the strategy “FOR EUROPE”. The

s

strategy is part of the globalization of
ZC Rubber, who shares the experience
as follows.

2012 Nossen Germany

The 2012 Reifen Essen Show
witnessed the very beginning of the
decision of new generation of
WESTLAKE truck tire line. INTERPNEU,
as one of the largest tire distributor and
truck tire service provider in Germany,
asked ZC Rubber whether ZC Rubber
was interested in a new project of
“Change the Mind”. In order to support
the feasibility of the project, Interpneu
staff shared with ZC Rubber a clear
image about Germany and European
market with careful analysis of SWOT
(Strength, Weakness, Opportunity and
Threat). Interpneu even present the
engineers of ZC Rubber hundreds of
sample tires in brands varying from
premium Michelin and Bridgestone to
entry KELLY and FULDA.

“We’ll do it.” Guorong Ge, VP Sales

Fs

of ZC Rubber, agreed to the proposal
after a short thinking. The rapid decision
amazed Interpneu because it was the
first time for the two companies discuss
the project and they even never
cooperated with each other before. The
Germany Company realized that ZC
Rubber had great faith both on them
and the new project and the support
from ZC Rubber also encouraged the
cooperator, increasing the likelihood of
success.

The story of new WESTLAKE began
from now on.

The cooperation between ZC Rubber
and Interpneu was implemented with
thoughtful attitude and a pushed
schedule covering market research,
prototype product development, sample
tire internal test, laboratory test, and
finally road test as well as retreading
during the following two vyears. Both
teams contributed all the efforts in both
technology and service by regular
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meeting to discuss the position,
competitor and benchmark, constant
technical upgrading, and proper
marketing. Finally Interpneu’s office was
referred as “Grandmother’'s Home” by
ZC Rubber.

The position of new WESTLAKE truck
tire line demands excellent tires with
high quality good enough to compete
against top brand but with reasonable
cost to attract the customers. The TBR
technology department of ZC Rubber is
the strong back to reach the target.

The department, equipping with
advanced equipment from various
sources in Europe, U. S. and Japan,
focused on the position and expected
product quality by vyears of hard
working. Their topics include tire tread
compound, tire structure, bead
structure, footprint, and so on. The
research is based on tens of thousands
of data analysis to select the most
suitable solution with high performance
but competitive cost, no longer as a
copy of available benchmark or a
duplicate of existing way. Furthermore
the European labeling regulations forced
the team to invest more on noise, rolling
resistance, and wet grip which are not
popular required in other markets. The
new compound formula with less heat
generation but low rolling resistance,
high strength steel belts, reduced tire
external noised tested by ZC Rubber’s
own noise laboratory, and more other
research results from the continuous
and great job from the technical team.

2014 Hanover Germany

The IAA show in Hanover Germany is
the date when the baby of new
WESTLAKE is born. After two-year
preparation, the first new WESTLAKE
tires were launched after various road
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tests. Different fleets were invited to
attend the test with different treads and
applications. The technical team from
ZC Rubber and Interpneu obtained data
of tire performance at regular intervals.
Such data indicated that the tread worn
averagely about 10 thousand kilometers
per millimeter in European typical road
and load conditions, especially tire
pattern WTR1 and WSR1. Some sample
data are as follows.

New WESTLAKE truck tire line
received positive feedback and eager
interests from many companies and
fleets, including some important truck
and trailer manufacturers such as
Daimler-Benz and Schmitze Cargobull
Trailer. It was the significant moment for
new WESTLAKE tires to lay the founda—
tion of future development on Europe.

May, 2015 Germany

Invited by Interpneu, ZC Rubber staff
was in Germany again and collected
more data from the visited fleets in
different regions, aiming to recognize
the new WESTLAKE tires further.

The report showed that the mileage
performance of new WESTLAKE
reached 80% of its designated competi—
tor in the major segments of Germany
and central Europe markets. Also the
new WESTLAKE light truck tire, such as
WESTLAKE 245/70R19.5, is better than
the popular tire brand “Fulda”, which is
second-tier brand of Goodyear.

Not surprisingly, the tires are quite
satisfactorily welcomed. No one has
ever complained of the tire quality since
July, 2014 while ZC Rubber provided
qualified products produced by strict
quality control system. Besides the
performance quality, the appearance
inspection standards and systems are
upgraded to match the competitors. The

new WESTLAKE tires always need to
pass six procedures to reach the A-
class without any flaws or defects,
regardless of the cost. “PERFECT” is
the utmost expectation from ZC Rubber
while producing the new WESTLAKE
line.

After the Transport Logistic 2015,
the world leading logistic exhibition, in
Munich, ZC Rubber expands its business
not only selling tires in the replacement
market but also setting up a after sales
service network together with local
partners and tire distributors. The
network serves the truck fleets in most
European markets, furthermore a strong
support to the sales to OE customers,
especially those truck and trailer
manufacturers who are serving the
whole European market. Such a network
definitely will work as an important role
in the competition and attracts hundreds
of fleets, transportation company, and
truck drivers. All the end users will
receive a quick service wherever they
are. With the support of strong sales
team and instant service from ZC
Rubber partners, the new WESTLAKE
truck tires are entering more and more
European markets such as Germany,
UK, ltaly, Hungry, the Czech Republic,
Serbia and others. More markets will
appear on this list in the coming 2016.

The Future

The first three—year is mostly for
testing and evaluation of the tire
performance for the European market. A
promised future of new WESTLAKE truck
tire line will come after the data
gathering, analysis, and quality
improvement. ZC Rubber today devotes
to the research in mileage, low rolling
resistance, low noise and retread, by
the company itself and along with the
leading universities and research
institute. The company states that the
quality of products represents the core
competitiveness and impacts on the
market share directly. Following the
concept “Seeking for Better
Performance”, ZC Rubber prefers to
offer more valuable tires and service for
the customers and end users with all
partners in European market. New
WESTLAKE line acts as the premium
products of ZC Rubber and achieve to
the target of more market shares.

An automotive
expert’s
pleasant share
concerning the
new
WESTLAKE tire

ranz Rother, Deputy Editor-in—Chief of
Wirtschaftswoche (the most important
economic magazine in Germany), a
specialist in the automotive business,
shared pleasant experiences on his own
Facebook concerning the new WESTLAKE
SW608 winter tires in 225/50 R17 98H on
his Audi A4 Avant.

The practise test began on the road covering 10 cm of
fresh snowfall. Franz Rother enjoyed driving with the new
WESTLAKE SW608 winter tires. However, his two
neighbours, who drove together with Franz Rother, had to
surrender at the same uphill road. One of them with some
older Continental tires on the same car, the other with a
rear—driven BMW and Dunlop tires.

With regard to a winter tires, starting uphill, grip, side
guidance on rigid—snowy cover, small emergency braking
should be valued. After the test, Franz Rother was
amazed at the result that the new WESTLAKE SW608 of
ZC Rubber did its job surprisingly good.

In his opinion, the new WESTLAKE SW608 is a good
choice for its high—quality and right price compared with
other brand’s tires. Franz Rother said: “The tires from
Bridgestone — in the same dimension — had much more
problems at starting uphill and need the ESP system
much more. These are only first impressions, no com-—
plete test.”. In addition, a sentence was given to
customers by Franz Rother: cheap tire must not be
absolute bad and expensive tire is not absolute better.

PRODUCT DESCRIPTION
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(GOODRIDE's!

i
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OODRIDE tire, a tire
brand of ZC Rubber,
was recommended as
the best tires besides
Continental in a test,
held by Auto Bild alles
Allrad, the most
popular 4x4 magazine in Germany.

The test included 10 tires from Asia
and the test winner, Continental, as the
bench marktire. Besides GOODRIDE
SA-37 sport, Sailun, Federal, Syron and
Evergreen were also selected. The
chosen tires’ size is 235/55R17, which
are always used for the All-wheel—drive
vehicles, such as the testing car Ford
Kuga and VW. Tiguan.

The test covered pass - by noise, the
rolling resistance, longitudinal
hydroplaning, curves hydroplaning,
slalom, and so on. Such tests are the
important performance of the tire.
GOODRIDE is reported to achieve a
good score and obtained a high
evaluation. The well-known magazine
said that it would be safer and lower
noise, avoiding dramatic accident, when
people drive with GOODRIDE tire on the
road covering with water

GOODRIDE tire performed very well
for about half of the price of Continental
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tire. The testing magazine also showed
its surprise that GOODRIDE tire is much
better than Continental in the longitudi—
nal hydroplaning and curves
hydroplaning. For GOODRIDE tire, it
devotes to provide super excellent
traction, oriented property and resis—
tance to hydroplaning and what
GOODRIDE brings to customers is a
kind of confidence, security, comfort—
able.

Meanwhile, another test, held by
Applus+ IDIADA, which is a leading
company specializing in providing
design, engineering, testing and
homologation services to the automotive
industry worldwide, proved the guality of
GOODRIDE. The report showed that
comparing with other international tires,
GOODRIDE Sport SA37 also had
obvious advantages, especially in the
wet braking test of 225/45R17 tire in the
test report focusing on the stopping
distance.

The test was held at IDIADA Proving
ground (L’Albomar), the most compre—
hensive independent proving ground in
Europe, and included 5 rounds total
every tire with temperatures of 13.4
degrees Celsius. The test speed is
between 80 kilometers per hour and 5

kilometers per hour.

Testing vehicle stopping distance
means setting up a safe area for the
braking, which is one of the most
important performances for the tires.
Five different international brands were
chosen for the test, including
GOODRIDE Sport SA-37 and Michelin
Primacy. The objective of this project is
to perform stopping distance evaluation
performance in wet surface with 4
different tire sizes:

225/45R17 94W

205/55R16 91V

185/65R15 88H

185/65R14 86H

The graphs showed that the average
stop distance of GOODRIDE 225/45R17
is 29.5m, which is one of the best tires
in the test besides Michelin achieving
28.3m. The figure clearly showed
GOODRIDE tire’s high safety perfor—
mance and revealed the reason why so
many customers choose the tire brand.
ZC Rubber always thinks that safety
values most and the company will keep
its step to pursue the highest quality for
the global customers.

PRODUCT DESCRIPTIQH
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revealed
WESTLAKE
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C Rubber held the WESTLAKE winter tire test at
the Arctic Driving Center, which is a popular place
for tire performance test of many world famous
tire companies and has accumulated 30—year long
experiences in tire performance test so far. Also it

is remarkable in some points that the given report by ZC

Rubber showed.

Starting in January 2015, the German WESTLAKE team
planned the winter tire test session to compare actual
WESTLAKE winter products with competitors. After preparing
for several months, everything was set up, including a nearly
4 kilometers circuit with all areas of winter test procedures:
circle with 200 meters diameter, handling session, braking
zone from 50 km/h to zero, a 18 meters distance slalom, a
hill climb session of 15% etc.

Each testing group consisted of the base tire and two
other products. Volkswagen Golf TSI, the three front—wheel
test cars, had a locally made tire as base product (100%)
and an international brand tire as base for BMW 316i, which
is rear wheel drive. The base tire results would reveal that if
the track may change by weather, temperatures etc.

The test candidates for the Golf were 195/65 R15 in
SW606 studded, SW608, SW618 and other famous tires. For
the BMW, the tires were 205/55 R16 SW606 studded, SW618
and other well-known brands’ tires.

Every car drove with two people who would change the
seats after every two laps, then changing the test car. The
pilot had to drive constantly to get best results and the
copilot must measure all the times, noting these results on a
sheet for analysis. All subjective remarks from the drivers
were also noticed.

The test result showed by ZC Rubber is notable and
available. The studded tires like the SW606, the Finland
home—made tires had no advantage on snowy roads, only
on black ice. Every modern tire with intelligent sipes had

better results than the studded tires.

The test winner on snowy condition in both dimensions
and on both sort of cars was the SW618, which was a big
surprise for ZC Rubber. Fast and secure on all winter
surfaces like snow and ice. The SW618 was really convincing
on snow and even on ice. This tire has hugh potential on
winter roads and is on the same level as the best European
tires or even higher. It has a very smooth pattern mixture so
that it will not reach the best results on dry surface sand
mileage. However, ZC Rubber will do further tests on both
wet and dry conditions with some of the candidates in the
near future.
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ZC Rubber builds new TBR
product line in Thailand factory
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adds its new TBR products line and releases its

ZC Rubber’s factory in Thailand (ZC Thailand)
first TBR tire before the Christmas.

ZC Thailand is the first oversea factory of ZC
Rubber, the largest tire manufacturer in mainland
China, aiming at the market expansion on Southeast
Asia. The Thailand factory has created a miracle on
finishing its first phase of the project during 180 days
together with 2500 builders and starts its second
phase on June, 2015. The 570,000 square meters
covered factory has operated for six months, produc—
ing both PCR and TBR tires. The annual capacity of
PCR in ZC Thailand is estimated to reach 5 million pcs
and the TBR is 700 thousand pcs at the end of 2016.

All the TBR tires producing in ZC Thailand will
serve the market on Southeast Asia. “ZC Thailand
plays an important role on the road to further global—
ization for ZC Rubber. The factory equips with the
most advanced machines for producing and we offer
premium and valuable TBR tires, which feature high
mileage and low fuel.” The company says.
Furthermore, the factory persists in the course of
sustainable development and does well in saving
energy and protecting the environment. ZC Rubber,
the 10th largest global tire manufacturer, states that it
is the responsibility for the company to reduce
resource consumption through its advanced technol—
ogy for the society.

PRODUCT DESCRIPTION
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NIRISUIN|. ATV tires

Testimonials from UTV
Underground-After
Shock XD .. __

“I have had a set of 30x10x15
ARISUN Aftershock XD tires on my 2
seat XP1K since the Sand Show. |
ran them at Dumont for Halloween as
| was too lazy to put on the STU's. |
was really happy with how they
performed at the dunes. Aired down
to about 5 PSI, and was able to go
anywhere and climb any of the hills
out there. Great performance even
though they are heavier than my
STU's on Hipers. | was finally able to
put them to the test in the desert
yesterday here in Vegas. | took some
of my buddies out to the Pioneer
Saloon in Jean NV through a nice
desert run. The trip is about 20 miles
each way, and has a combination of
high speed runs and some slower
climbs with loose rocks and shale. |
had the tires set at 8 PSI for the run. |
can’t tell you how happy | am with
the performance of these tires in the
desert! They are very stable at
speeds (ran at about 70MPH on the
faster sections), and the traction on
the loose rocks / shale was awe—
some. Had no problem hooking up.
Aside from looking badass, they
performed badass as well. They have
a belt in the sidewall that is supposed
to help with punctures. Overall....
extremely happy with these tires
combined with my 15" Raceline Black
Mamba beadlocks! Highly recom-—
mended if you are looking for a 30"
tire!!!1” — Sconym

http://www.utvunderground.com/forum/index.php?threads/ARISUN-aftershock—xd—review. 18929/
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Proof of performance! Champions is the solid and best proof of Gladiator’s
performance. In year 2015, we made huge improvements on model
Gladiator, not to mention redesign of the tread pattern and carcass
structure, the amazing 3C—-DH compound provide perfect fast
rolling and grip in high speed cornering. Here we thanks a

lot to our field test riders, who not only raised many
suggestions helping improve, but also training so hard \'
to win in the coming 2016 race season. A

Based on the old version of Gladiator, model H-5136, we
almost totally redesigned the tread pattern:

® An open and aggressive tread pattern design gives the
Gladiator a perfect mud-clearing ability;

® The knobs go deeper than old version, which is 3mm in the central
part and 5mm in the shoulder. The square profile provides a consistent

traction;
(3D model of the redesigned

® Siping across the knobs to increase gripping edges, giving great high Gladiator DH)

speed cornering and control.

Apart from the tread pattern redesign, we also applied the whole
new 3C-DH compound to Gladiator DH. Our best performance
compound for downhill, offers extremely grip and low rebound

performance for unique traction.

3C-0OH
3 comPouno

' mm
}mh

ALKAX I 523 Rui Teixeira got the 1% place in the 5" race of
SHIMAND é the Regional Minho of DHI Championship

@ Stabilization base ensures precise traction.

® Low rebounding super soft center giving grippy control and
fast rolling;

B =xTREmELY soFT

SUPER SOFT

B sasE

@® Extremely soft shoulder knobs provide great cornering
performance.

FILIACAO
DE CICLOTURISTAS
EBETETISTAS

Pro bead. It is the special butyl rubber that makes B to B
anti-puncture function a Pro edition. Extra butyl rubber
offers extra safety and bead anti—puncture ability, to
prevent pinch flats at low air pressure, also helps protect
rim from hard hits and keep tire beads seat firmly with
rim. Especially made for freeride and downhill use.

OUAL DEFENSE

g > / \ el A " i
" CHAOYANG DH team, got the 2™ and 3" in race [ %4 Rui Teixeira and Jorge Silva got the 1* and 2™ place
"DESCIDA DAS ESCADAS DE SANTOS 2016" &S in the Regional Minho of DHI Championship

Aggressive
riding style calls
for tough tire
carcass to avoid
a flat tire. Dual
defense is namely
consist of two plies
casing, thus results
in a thick tire body
prevents from rocks and roots scratch

while jumping and climbing. A no—flat tire is the base to ride till
the finish line.

Now the Gladiator DH is available for both 26’ and 27.5’ version.

Part No. Size ETRTO Technology Compound TPI Bead Color Weight(g)

@ E113005 27.5X2.35 60-584 Dual Defense / Pro Bead 3C-DH 60 Wire Black 1298

@ E108005  26X2.35  60-559  Dual Defense/ProBead ~3C-DH 60  Wire  Black 1267
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Bicycle tire Silica compound
2% CHAOQYANG.

unique SILICA COMPOUND
FOR ROAD RACING

Passwon For Forward

J 1 ¥ | " r 4 f

b) ) ) J ) O
[] rrean [ 7reap [ 7reap [ Base
[ sHouLDER [ swHouLDER [ ] sHouLbEr

® Professional racing
compound with super
grip and lowest rolling

= All condition road rcing
compound offers
excellent grip and low

u Our performance )
compound for all condition
training use, with ideal

= Economical choice to
have a taste of our
magical Silica

resistance performance. rolling resistance, while durability and grip, usually compound.
provides exceptional comes with anti-puncture
tread wear. technology like Shark Skin
or Hippo Skin.
Extra mileage for extra fun!
SILICA-MAXX SILICA-SPEED SILICA-TRAINING SILICA
GRIP V¥ 4 4 7 4 AW 7 4 4 4 y 4 4 7 4 y 4 7 4
ROLLING
RESISTANCE V¥ 7 7 7 7 AW 77 7 7 4 V 7 7 4 V 7 7 4
mileage r 4 4 4 - 4 4 4 4 Vy 7 J 4 7 4 V¥ 4 4 47 4 4
ABOUT SILICA TECH

With years of experience in Ultra High Performance car tires, we adapted our unigue
SILICA technology to bicycle racing tires perfectly.

It is known that better grip comes with higher rolling resistance. Our unique Silica Tech
keeps an ideal balance between tire rolling resistance and grip performance.

Silica material effectively reduces friction between rubber atoms, thus lower energy
consumption and provides lower rolling resistance.

Tires with our unique Silica Tech compound have soft and flexible tread,

which helps enlarge the contact area to boost perfect grip ability.
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ZC Rubber’s dealer meeting
of Latin America

C Rubber hosted the 2015
Dealer Meeting in Panama to
discuss the future business
and brand promotion of
WESTLAKE and GOODRIDE.

For ZC Rubber, Latin America is one
of the most important market occupying
high shares of total sale revenue.
Meanwhile ZC Rubber’s exports to
America is increasing remarkably
comparing the year of 2013 and ranks
top 5 among the all Chinese compa-
nies.

Mr. Guorong Ge, vice president of
ZC Rubber, emphasized that globaliza—
tion is the decided direction of ZC
Rubber’s development. On the com-—
pany’s global map, there are already ten
subsidiary factories, including 9 plants
in China and 1 oversea plant in
Thailand, which provide safe tires with
great value around the world. ZC Rubber
is committed to providing suitable
production for local market demands
and delivers valuable tires different from
other China—sourced tires.

ZC Rubber always develops long—
term win—win partnership with distribu—
tors. “We hope local dealers shall

change marketing strategy and promote
sales with the experience and distribu—
tion networks. On the other hand, our
company will support the dealers
focusing on delivery, sales and
adjustment policy and advertisement
investment.” Mr. Ge said.

Nowadays ZC Rubber sets up
subsidiaries in North and South
American and planned to have another

one in Europe. They are in charge of
local marketing and service to provide
more support to the local dealers. In the
meantime, Mr. Ge said, “Overseas R&D
centers will be set up soon to meet local
market needs and it will help enhance
our competitiveness in an age of
increasingly complex tire technologies.”
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WESTLAKE tire s

ponsored racer.

ESTLAKE tire sponsored racer S
Chanatpon Kerdpiam (S WESTLAKE)
achieved a high total score in the M-
Storm Drift Competition equipped with
WESTLAKE SPORTS RS.

M-Storm Drift Competition has been held for 13
years since it started on 2002. It is the oldest drift
event in Thailand and attracts many foreigner drifters
joined the wonderful event such as Japan, Malaysia,
Singapore, Philippine and etc. Racers who get the
highest score after completing the three-round
challenge will be pronounced the title as the “Drift
God”, which is the honor that S WESTLAKE has been
owned in 2012.

The race began at September 14, 2015. In the
qualify test, S got highest speed in the qualify stage
with his good quality score could through qualify
stage easily. WESTLAKE SPORTS RS is an ideal
drifting tire with special design and components
based on competition experience, which will provide
surprisingly strong backing for S WESTLAKE.

Actually, as a well-known racer, S WESTLAKE
achieved the top result at the All Star Drift Thailand
Championship 2015. S WESTLAKE got No. 1 total
Score in Thailand for first 2 races and won the second
place in the third round. In the final race, we expect
that S WESTLAKE’s total score will be No.1 for 2015
and become Drift God 2015.

WESTLAKE tire’s appearance in
drift competition (Thailand)

ESTLAKE tire of ZC

Rubber sponsored racer

S Chanatpon Kerdpiam

(S) has got a good place

in All Star Drift Thailand
Championship 2015, the biggest drift
competition in Thailand.

The whole race Includes 4 rounds
throughout the year, the competition
attracted many racers from Malaysia,
Singapore and Indonesia. The racer who
gets the highest total score will be the
1st drifter in Thailand.

S is a well-known racer and has
been scored extremely highly at many
races, such as 1st place Formula Drift
Asia Malaysia 2013 (Biggest Drift
license in the world), 2nd place D-1

apan’s license) and 1st Drift God
ailand 2013. People are always

jrhpressed with his technical expertise

and dexterity, which is similar to that of

WESTLAKE tire. he also got 98.5 score,
number 1 quality score in 1st race and
the top result with the speed 97.5
Km/hrs in round 3 in All Star Drift
Thailand Championship 2015.

Cooperated with WESTLAKE tire for
many years, S thought highly of its
high—quality tire at an excellent price. In
his opinion, the tires are extremely
important part of the car and have an
enormous influence on the safety and
performance of an automobile,
especially in such an intense battle.

ZC Rubber said that the company
concentrates on the valuable tires and
undoubtedly, the intense racing is one
of the important battlefields for testing
the quality of tire. And ZC Rubber

Grandprix Thailand 2013 (Biggest-Drift——always committees to help more young

racers equipped with WESTLAKE tires
and present the wonderful games for all
the people.

MARKETING ACTIVITY
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WESTLAKE
tire sponsors
Leicester

Surprisingly - Surprisingly
strong. - 4 strong.

ESTLAKE tire of Zhongce Rubber

Co. Ltd. (ZC Rubber) has became

Leicester Tigers’ official match

ball sponsor and Leicester Tigers

is the most successful English
club since the introduction of league rugby in
1987.

WESTLAKE tire is currently strengthening its
range of truck and van tires and has turned to one
of the strongest, best—performing rugby teams in
Britain to further its brand exposure. With
WESTLAKE’s brand message outlining a dedica—
tion to producing ‘seriously strong’ tires, the
affiliation with rugby is a perfect fit.

Grantham—based tire company, Vacu-Lug
Traction Tires, distributes WESTLAKE commercial
vehicle tires throughout the UK in association with
Zenises, WESTLAKE’s brand partner in several
European markets, and the products can be
viewed online via the Vacu-Lug website:
www.vaculug.com.

As part of the Match Ball sponsorship,
WESTLAKE’s strong branding can be seen
throughout the Leicester Tigers’ stadium and
Vacu—Lug is also further involved with the Tigers
through its sponsorship of first team player Matt
Smith.
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WESTLAKE SPORT RS
appeared at D1GP

4 O 7o

ESTLAKE Racing Tire
SPORT RS of ZC
Rubber appeared at
the D1 Grand Prix,
which is as important
as “F1”7 in the field of
drifting, representing
the highest level of drifting in Japan. It was
the first time for Chinese to attend the race
that Shaohua Zhang, who is called the
China's first man to drift, one of the
WESTLAKE drifting team members, competed
with more than 60 top pro riders from all over
the world with WESTLAKE Racing Tire SPORT
RS.

The match was difficult and hard—fought in
reality. When competing with Kuniaki
Takahashi, the championship of D1GP in
2014, Zhang fully showed his excellent skills
and scored 9 in the first round, which was
higher than the score 8 that Kuniaki Takahashi
got. However, it was a pity that Zhang was
0.5 points lower than his opponent in round 2.
Nevertheless, people were impressed by his

1
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amazing skills. It was a significant landmark
for going out of China for Chinese racers.
Tires' performance was also valued,
including strong grip, handling stability of
tires. WESTLAKE Racing Tire SPORT RS,
which is chosen by Zhang, are specially
designed for car-racing and street racing by
ZC Rubber. The WESTLAKE tires are wildly
popular among racers, including Tetsuya
Hibino (one of top—notch racers in Japan, the
championship of D1GP), S Chanatpon
Kerdpiam (a well-known racer in Thailand).

MARKETING ACTIVITY
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WESTLAKE’s exhibition at Italy's
Autopromotec show

ESTLAKE tire of
ZC Rubber made
an surprising
appearance on
May 20-24 at the
26th edition of
Autopromotec,
the international exhibition of automotive
equipment and aftermarket products
that takes place every two years, and
welcomed tens of thousands of
customers to visit at hall 15, booth A2
during the opening time.

According to Autopromotec’s official
report, the 2015 exhibition attracted a
total of 1,587 exhibitors and 103,989
visitors, which show that it is an
outstanding platform for WESTLAKE’s
further development on the international
market. WESTLAKE introduced, during
the exhibition, its new products,
including new WESTLAKESA37, SU318
and SW618. A series of passenger car

tires with new patterns and all-steel
radial truck tire were highly recom-—
mended.

Carrying out WESTLAKE’s brand
concepts “more safety and comfort-
able”, the new tires obviously drew a lot
of attention. Many long—term coopera—
tive partners from European came to
negotiate business and discussed the
further expand existing cooperation.
Meanwhile, the exhibition appealed to
many new customers, who thought that
it was a good opportunity to recognize
the well-known Chinese tire brand and
considered joining the team of
WESTLAKE. Some of these customers
even decided to reach purchase
agreements with ZC Rubber on the
scene relying on WESTLAKE’s brand
power and produce quality.

WESTLAKE increased its brand and
obtained substantial market coverage
through the participation of exhibition.

When it comes to the cooperation, the
company officials said that ZC Rubber
will provide more various and effective
supports for distributors and customers,
building a close cooperation relationship
with them—everyone wins.
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Tirexpo Asia In

Singapore

s the Tirexpo Asia 2015 opened,

WESTLAKE tires, Chaoyang tires,

GOODRIDE tires of ZC Rubber

appeared on the exhibition. Mr.Shen
Jinrong, the President of ZC Rubber , Mr. Su
Yongmin, General Manager of ZC Rubber’s
International Trade Department, Mr.Wang
Jinwen, Asian Sales Manager of ZC Rubber’s
International Trade Department, and Mrs.Lee
Fei, Executive Director of Lam Seng Huang
Co.(Pte.) Ltd. arrived the exhibition site and
communicated with customers. Then a
conference was held to arrange the new plan in
2015 with more than 80 distributors.

Tirexpo Asia is the biggest tire exhibition in
the south—east Asia. The tires lying on the stall
of ZC Rubber were agricultural tires, off the
road tires, industrial tires, solid tires, which
appeal to many distributors who come from
Asian countries like Burma and Indonesia.
What’s more, They highly praised the new
WESTLAKE tires, which were distributed by ZC
Rubber in 2015. Mr. Shen and Mr. Su had an
in—depth talking with them about the sale and
difficulties, offering valid solutions for them.

In the meeting with the company's dealers,
Mr. Shen said that tire industry is reaching a
turning point already and the winter of industry
is around the corner. According to the new
economical situation, ZC Rubber adjusted
strategy by developing new products that meet
consumer’s different needs and stepping up
services. A series of high—quality tires would be
promoted seriously in south—east Asia, such as
the new WESTLAKE WSR1, WDR1, WDM1 and
driving wheel AD713, AD733, AD751.
Furthermore, economical products would cover
the field of forest, mine, PCR, which were
characterized by local market demands.
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Tirexpo India

: .
in Chennali

C Rubber has attended the Tirexpo India 2015, the one—
stop marketplace for buyers and sellers of tires and
workshop equipment, and brings its popular products of
different brands to the exhibition from July 7 to 9.

ZC Rubber appears on the exhibition with its latest products and
technology after months of preparation, aiming to connect with
potential new collaborations and business opportunities. Tire brands
of ZC Rubber, including WESTLAKE, GOODRIDE, CHAOYANG and
TRAZANO, are on display. ZC Rubber shows 12 tires, such as
GOODRIDE SA07, WESTLAKE RP36, AZ670 and Chaoyang CB332,
covering PCR and TBR for the Southeast market in exhibition area
booth CO7.

“We always try our best to provide premium products for
customers. All products have to pass strict inspection before they
go out. The exhibiting tires are also carefully selected relying on the
local marketing demands and the Tirexpo India is an umbrella
platform for further recognizing by customers,” ZC Rubber official
says.

As one of the top 10 tire manufacturers in the world, ZC Rubber
substantially expands the market share, in parallel with the opening

of ZC Thailand. e gy =) e ——
The new factory iS ,erume % S ___~——7?r
developed in eeeewes Z&lrbbe; = =

response its need Wiy,
to enhance .
competitiveness in g EE
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market of ;
Southeast Asia | _

and South Asia.

SEMA Show}in
LasiVegasiU.s:

C Rubber attended 2015 SEMA Show with its tire

brands: WESTLAKE and ARISUN. Jinrong Shen, the

president of ZC Rubber, arrived at SEMA and communi-

cated with customers deeply together with Yongming
Su, general manager of international trade department.

The SEMA Show is the premier automotive specialty products
trade event in the world and draws the industry’s brightest minds
and hottest products to one place, the Las Vegas Convention
Center. The 2015 SEMA Show drew more than 60,000 buyers
and a New Products Showcase featured nearly 2,500 newly
introduced parts, tools and components.

The purpose for ZC Rubber’s attending is to show the high
quality of China—source tire and. Products on display included
PCR, LTR,SUV ,TBR,0TR, meeting the needs of different
customers around the world. Environmental protection is one of
the most important elements for ZC Rubber. WESTLAKE tires are
low rolling resistance tires, which will minimize wasted energy as
a tire rolls, thereby decreasing required rolling effort. Many
ARISUN tires are met energy efficiency standards” SmartWay”
set by the EPA | reducing fuel consumption and improving air
quality.

Those tires were popular in the market so that dealers from
US, Mexico and Canada were interested in them and talking up
cooperation with ZC Rubber. ZC Rubber has a team of experi—
enced highly gualified experts from around the world and strictly
abides its principles of high—quality products, to guarantee the
security escorts for customers.
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Trucking Show
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Bicycle shows list for 2016

Shows is where exhibitors display their latest products and communicate with industry
companies and end consumers. CHAOYANG bicycle tires will surely be there in the world’s
top shows, offering our best products to customers, media and end consumers. We'll be
expecting see you at these shows. Please also keep updated to our official event page on
http://www.chaoyangtire.com/index.php/info/events

The 2016 China Int'l Bicycle Fair
Date: 6-9 May, 2016 . <
Place: National Exhlbltlon and Conventlon Centel
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Eurobike;Show;2016,

31st’August’='4th
Place:|Messe|FriedrichshafenGerman)
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hmemm”m%‘amo . R i ,'/ . ) We are proud to announce riders that join CHAOYANG
Minho of downhill in andhas been presert ¥ - - - - 2 V3L Race Family. Stay tuned to the coming new season.

in9 padlm : season 0£.2015, and loves all
kinds of

Jd'ge started competing 8 years ago, and is part of .
the team RG/Centro dptico de fafe.

Road

y ‘ ¢ RTS—Santic Racing Team has over 10 years of racing
R " sy med S 6 P 5 s history and is the oldest team in Asia Tour. The team

747 ) ; ‘ pursuits for speed and grip, which call for a whole new
compound to lower the rolling resistance yet maintain
perfect grip performance, especially on wet condition.
Thus we created the unique silica compound to achieve
the team’s goal. The model Viper is the direct result of
working closely with the team.

AUI TEIXEIRA e

Chaoyang and World Champion Daniel Federspiel join

h 1 ]
Rui Teixeira is from Portugal and semi-professional | * = 3 forces!
downhill athlete, currently integrated in the team \ .
RG/Centro Optico de Fafe.

With the start of the 2016 season Chaoyang tires will

e T e i N VA — sponsor the World fastest MTB Pro

alreadylnsamynmdrlﬁg history.

Daniel Federspiel. The Austrian Eliminator Champion will
be integrated in a performance development program
which the biggest Chinese tire maker set up for this
year. “The goal is clear, to defend my World title at
Nove Mesto“, Federspiel comments on the set target.
The tire weapon for Federspiel is the new Chaoyang
“Merlin®, a superlight and with its Silica compound
extremely fast tire — exactly what the Champion needs.

INTERBIKE Show

Date':l_?21 -23 September, 2016
Place: Mandalay Bay Convention Center, Las Vegas, Nevada
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MARKETING ACTIVITY
ZC Family 2016

CHAOYANG bicycle tire -

project pilot

CHAOYANG is very proud to support athletes with its high
quality products.

To support cycling initiatives and provide sponsorship to help
develop the athletes' abilities have always been our long—
term goals.

PROJECT PILOT DETAILS

CHAQOYANG not only provides athletes the best products, but
it is also thought to partner with by the professional teams
and riders. We are always encouraging our distributors
cooperate with top riders.

We hope our athletes to be the best and are able to achieve
great results on the track. More importantly, how they
represent our partnership. These relationships are far more
than just a simple relationship. They reflect our deep
partnership. In addition to our sponsorship, we also need
your advice on the improvements of the products to make it
possible for us to improve step by step.

All the sponsored athletes must submit a follow—up report at
least two times during the race season with photos, race
report, athlete blog entries or records of any popularization
on Social Media platforms such as Facebook or Twitter in
order to show the indication of collaboration with
CHAOYANG.

TR
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KIT LOGO PLACEMENT STANDARDS
Requirements for the logo and a template for cycling jerseys
or other demands, please notify us and we will pass them on
to you as soon as possible.
MARKETING MATERIAL PACKAGE SUPPORT
You will receive full support from CHAOYANG marketing
team.
®Required sponsor tires;
®Latest products and prototypes;
®Marketing materials support including but not limit to:
Feather flag;
Canopy set;
Folding chair;
Cool caps;
T—shirts;
Hoody;
Bracelet;
Stickers.
Are you interested in joining CHAOYANG race family?
We are very glad to have you joined our sponsorship
program. We need your application and approbation plan.
Please write to us by email: passion@zc—rubber.com

MEDIA DELIVERY
ZC Family 2016

LUEST LAKE.

Enjoy High Performance

N

1 .
Kol

ViaMilano:
Fasfly

Milan, Italy Milan, Italy
Russia Bangkok,
Bussha Thailand
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MEDIA DELIVERY MEDIA DELIVERY
ZC Family 2016 ZC Family 2016

LUEST LAKE reson Y LUEST | AKE

Network coverage

ZC Rubber shares latest news and achievements with consumers and end users by various media.

ZC Rubber Expands i .ll’.l I\.ﬂex‘lco and Brazi l !‘ : press
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ZC Rubber Group cond NEAS VARETINFD MAGANE TRETESS & BSNESDRECOR BENTS  JOBS
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--A Tyre fur Your Safety
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Three Arisun and West
Group Co. Ltd. (ZC Rubb
Environmental Protection Al

Children in Abaco show off their new

shirts
Th 0 obtain SmartWay verification are
E = ar ]
* Westlake ATS66 long haul tire EE
E TYRE FEA * Arisun ATS70 long haul tire; and wn "y
sl T s o e ek 1 i - L ;

» urabiiy ot g . - . * Arisun AD778 regional driver tire.
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« ea- il paiet 4 REACH oentrey Py - M - ZC Rubber says the premium tire

st b o . . g standards in f umption and as ssions. Tt :
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Fhonace Rubber Groun also known ss 7C Rubber. has donated more than 1 000 uniform shirts for

WeSt]ake sponsors Leicester Tigers rugby team ;pppe; plansaddmonal truck tyre line at Thai plant

ISINESS STAFF | W Thursday 2nd July 2015 | 0 Comments

BUSINESS/FINANCIAL INTERNATIONAL TIRE INDUSTRY / RUBBER INDUSTRY MARKETING/F

LEICESTER, England (Nov. 30, 2015) — Zhongce

Rubber Co. Ltd.'s (ZC Rubber) Westlake tire Z
brand has become the official match ball
sponsor of the Leicester Tigers rugby team

LUEST | A

expecting Its rugby team spc

Magazine
advertising

Increase brand exposure, according to ZC
Rubber

Jinrong Shen, president of ZC Rubber
Group, announced the foundation of
the new truck tyre line at the opening

nf tha ramnanu'e Thai rar furs

ZC Rubber opens unit in Brazil Arisun, Westlake tires earn SmadWay status
y TIRE BUSINESS STAFF '

“with westlake's brand message outlining a
dedication to pr
the affiliation with rugby Is a perfect fit,” the

ucing ‘seriously strong’ tires,

ZC Rubber posted ads in leading

professional tire newspaper & TIRE BUSINESS STAFF |

magazines such as Tire Business

and Modern Tire Dealer in U.S., m BUSINESS/FINANCIAL  INTERNATIONAL  TIRE INDUSTRY / RUBBER INDUSTR) m
Tyres and Accessories in UK, and
AutoradeReifen-Gummibereifung in
Germany.

NORWALK, Calif. (Jan 15, 2016) — Three radial
truck tires manufactured by China's Zhongce

Rubber Group Co. Ltd. (ZC Rubber), two Arisun
and one

SAO PAULO, Brazil (Dec. 1, 2015) — China's
Hangzhou Zhongee Rubber Co. Ltd. (ZC Rubber)

estlake, have been verified as fuel

efficient under the U.S. Environmental

has established an import/export company in -
Protection Agency’s SmantWay program.
Sao Paulo to handle distribution of the tire

maker's Westlake and other brands in Brazil The theee radial tires that ohinined veriication

Pt Al & zc|rubber

are
ZC Rubber Brazil Importacao e Exportacao

ZENIS3S e
Ltda. Is the Chinese company's second overseas - Arisun ATS70 long-haul trailer tire
subsidiary, following the start In 2012 of Z¢ J « Arisun ADTTS regional drive tire; and

Duhhar Ameeies fne tha Morth Amarkca markat Proege e Crep (o L1 phote
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SOCIAL RESPONSIBILITY
ZC Family 2016
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ZC Rubber Thailand visits
Cambodia children

C Thailand visited Cambodia
children who lack of ade—
quate parental care at the
PRAPHASSORN building site
in Thailand.

PRAPHASSORN is a residential
district in Thailand’s Rayong Industrial
Park, which is about 20 —minute drive
from ZC Thailand. The children should
be taken good care of. However, due to
the busy work, their parents have no
enough time to look after them and
have no money for them to go to
school. Several volunteers provide more
help for them and take care of them.

ZC Thailand brought delicious food
for the children, such as rice, fried
chicken and egg. After the meal, Hua
Chen, the general manager of ZC

45

Thailand, shared gift with kids— a box
of colored pencil, which represent best
wishes for children to paint their future in
bright colors. The excited children
expressed their appreciation with folded
hands and gave many small perfor—
mances for the visitors.

Ranked as the global top 10 tire
manufacturer, ZC Rubber insists on
provide valuable products and services
for customers and shoulder social
corporate responsibility at the same
time, adhering to highlight the value of
the company in the service of society.
ZC Rubber believes that the company
develops by the support from society.
Along with the development of the
company, the company should be
actively engaged in public welfare. The

company, who has a sense of social
responsibility and mission of the
enterprise, is truly worthy of the trust
business.

SOCIAL RESPONSIBILITY
ZC Family 2016

ZC Rubber donates
1,000 uniforms to
Caribbean school

hongce Rubber Group

Co. Ltd. (ZC Rubber)

has donated more

than 1,000 uniform

shirts for the students
in Central Abaco Primary School
(CAPS) on the Abaco, Bahamas,
along with its local customer
Abaco Battery and Tire.

ZC Rubber, the largest tire
manufacturer in mainland China,
is the cooperated supplier of
Abaco Battery and Tire on the
business of GOODRIDE Tires.
Central Abaco Primary School is
a public primary school in the
Ministry of Education and is
located on the island of Abaco in
the Bahamas.

ZC Rubber shared that they
were grateful for the opportunity
to present the shirts to the local
school. Comfortable and
practical designed shirts are the
basic needs of school children in
their daily lives. And the smile on
the faces of the beneficiaries
clearly showed that the com-—
pany’s effort is valuable, which is
the motivation of its charity road
around the world.

Michael Jones, operation
manager of Abaco Battery and
Tire / Shell Station in Dundas

n

Town, said that they recognize
that it is a difficult time for some
parents. Therefore, they sought
to do something different that
would be most helpful to
parents. She added that their
objective is to also touch base
with the students who they are
helping and providing such
beneficial items for. “So we
strayed away this year from the
backpacks and books and all
that, and we decided to do shirts
this year.”

The donation was enthusias—
tically received by Principal
Beatrice Moxey because with a
student population of 853
registered students, there were
students who greatly benefited
from the donation.

ZC Rubber said that it would
continue to walk in the way of
perfect charity. Besides CAPS,
uniform shirts were sent to
Treasure Cay Primary School as
well to assist students there.
Also the company has visited the
children of Cambodia without
parental care and provided
delicious food and wuseful
stationeries for them.




